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DISD’s Home Rule -
An option for change

Letter of the law gives school districts wiggle room

By Tamarind Phinisee
NDG Contributing Writer

The topic of home-rule has been
met with both support and opposi-
tion since it was first introduced ear-
lier this year. As the air of uncer-
tainty continues to grow around
home-rule, so has the confusion as
to just what it is and what it could
mean for one of the state’s largest
school districts — Dallas Independ-
ent School District (DISD).

These mixed reviews have been
fueled, in part, by lack of specific
answers on goals for this initiative
from Support Our Public Schools, a
political action committee that
pushed for the initiative. The PAC
has past and present ties to DISD.
Calls and emails to reach PAC
members and financial supporters of
the PAC were not answered by press
time.

“Part of the issue is the way this
movement started. There are a lot of
questions as to what exactly the
group wanted changed,” said Dax
Gonzalez, communications man-
ager for the Texas Association of
School Boards.

Ironically, Gonzalez said, the law

is designed to ensure that the board
works in conjunction with the com-
munity and staff.

“It’s the opportunity for a district
to restructure and to create a charter
that would provide for a new gover-
nance or a new way of running a
school district,” Gonzalez said.

Mike Morath, DISD board of
trustee member, adds, “The law al-
lows school districts to change their
governance structure and to par-
tially deregulate or opt out of certain
Texas education regulations.”
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Sam Marten, manager of public
affairs and communications in
Mayor Mike Rawlings’ office, said
the concept of home-rule is the idea
that local control is better.

“The way the mayor is looking at
this is if the commission is listening
to the community as to what
changes they want; that’s inherently
a good thing,” Marten said.

Indeed, home-rule school districts
were authorized by the Texas Leg-
islature in 1995 to give voters more
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By Julianne Malveaux
NNPA Columnist

The South African char-
ity Feed a Child chose to
highlight child poverty in
South Africa by portray-
ing a little Black boy
being fed like a dog by a
seemingly affluent White
woman. In the ad, the boy
has his head on the
woman’s lap, at her feet,
on his knees, and licking
off her fingers. The point,
they say? According to

better than a
million children

Dogs eat

the ad’s tagline “The aver-
age dog eats better than

millions of children.”
The ad ran for about
five days in South Africa
and its airing generated
such a maelstrom. Feed a
Child withdrew the ad and
“unreservedly” issued an
apology. Ogilvy and
Mather, the international
agency that produced the
ad, also apologized “unre-
servedly. In her apology,
Alza Rautenbach says,
See DOGS, Page 3
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Dorothy B. Wilson

Charlotte, NC —
Dorothy Buckhanan Wilson
of Milwaukee, Wisconsin, a
business executive, was in-
stalled as the 2014-2018 In-
ternational President of
Alpha Kappa Alpha Soror-
ity, Incorporated (AKA), an
international service organ-
ization that was founded on
the campus of Howard Uni-
versity in Washington, D.C.
in 1908. It is the oldest
Greek-letter organization
established by African-
American college-educated
women. Alpha Kappa
Alpha is comprised of more
than 265,000 members in

A

approximately 986 graduate
and undergraduate chapters
in the United States, the
U.S. Virgin Islands,
Bermuda, the Caribbean,
Can-ada, Japan, Germany,
South Korea and Africa.

The installation took
place at the Charlotte Con-
vention Center before thou-
sands of Alpha Kappa
Alpha members, digni-
taries, and loved ones.

In ascending to the Soror-
ity’s chief leadership posi-
tion, Buckhanan Wilson
makes history as the only
member to serve four con-
secutive terms on its inter-
national board of directors.

“I am humbled and ex-
cited by the opportunity to
lead Alpha Kappa Alpha
Sorority. Its membership in-
cludes distinguished wo-
men who boast excellent
academic records, proven
leadership skills, and in-
volvement in their local

communities through advo-
cacy and service. Over the
next four years, Alpha
Kappa Alpha Sorority will
deliver an unprecedented
amount of high impact,
hands-on service programs
in our local communities,”
said Buckhanan Wilson.

As the 29th woman to
lead the 106-year-old or-
ganization, Buckhanan Wil-
son will guide policy, de-
velop programs and set the
leadership tone for Alpha
Kappa Alpha members and
chapters worldwide.

Professionally, Buckhan-
an Wilson is a Senior Vice
President at Goodwill In-
dustries, where she is re-
sponsible for a $25 million

dollar enterprise in south-
eastern Wisconsin and met-
ropolitan Chicago. With
more than 60,000 people
served and 400 employees,
she is one of the most sen-
ior officials at the largest
Goodwill affiliate in the
world.

She has been a corporate
leader for more than three
decades, enjoying a distin-
guished career with compa-
nies such as the Xerox Cor-
poration and S. C. Johnson
Wax, where she was a mar-
keting executive and the
first African-American and
one of youngest women
promoted to brand manager.

Her service in Alpha

Kappa Alpha Sorority
began when she was initi-
ated in 1978 at Benedict
College, a historically black
college and university in
Columba, South Carolina.
She rose along the ranks
from chapter president to
Central Regional Director,
International Secretary, In-
ternational First Vice Presi-
dent and now International
President. She has also
served as Secretary and
First Vice President of the
Housing Foundation and
the Educational Advance-
ment Foundation, which
awards more than $100,000
in scholarships and grants
annually.

Eric Dickerson

At the Third Annual Fit
and Faithful Living Expo in
Dallas, NFL and SMU Hall
of Famer Eric Dickerson
will share how he devel-
oped good fitness and nutri-
tional habits after life as an
NFL running back. The
expo will be held on Satur-
day, Sept. 13, from 4 p.m. to
8 p.m. in the Hughes-Trigg
Student Center/Theater
Room at Southern Meth-
odist University, 3140 Dyer,
Dallas, TX 75275.

Dickerson, from Sealy,
Texas, played college foot-
ball at SMU and then, in the
NFL, for the Indianapolis

¥

Colts and the Los Angeles
Rams. He was inducted into
the NFL Hall of Fame in
1999. Dickerson is inspired
to continue working out and

stay healthy by the words of
his father, Kary Dickerson.

”All that you do, do with
your might, things done by
halves are never done
right,” Dickerson recited.
“My father said this to me
on a daily basis,” he added.

The Expo will also fea-
ture local success stories
from people in the Dallas-
Fort Worth area who have
broken bad habits and im-
proved their health or lost
weight with the help of Fit
and Faithful Living (FFL).

Local Success Stories in-
clude:

Melodie Calvert - Lost 70
pounds in less than a year,
dropped her cholesterol
medication and cut her high
blood pressure medication

in half. Melodie rides her
bike to work seven miles
every day and has com-
pleted several 5 and 10K
runs. “When I first joined
the group, it was so encour-
aging to be around people
who did not know me, but
showed they cared about
me,” said Calvert. “They
taught me what was good
for my body.”

Christina Davis - Went
from size 20 to size 6 in less
than a year. She attributes
her success to the Fit and
Faithful Living prayer-pow-
ered fitness meetings and
Facebook-page community
support. Christina works
out every day with her 4-

year-old daughter who has
spina bifida. “It is great to
know that I am not strug-
gling alone,” said Christina
Davis. “Fit and Faithful
Living provided me knowl-
edge, encouragement, and
empowerment to change
my lifestyle.”

Other Fit and Faithful
Living Expo speakers in-
clude:

DFW area radio personal-
ity Dr. Jill Waggoner, who
will speak on the right way
to maintain a healthy life-
style.

SUPA CrossFit Coach
Charles Weaver, who will
lead the audience in exer-
cises that you can do at

work.

Marathon runner Jerome
Merlau, who will detail
how he lost over 200
pounds and sprinted into his
new lifestyle.

A VIP reception will be
held on Friday, September
12, 2014, where guests will
get to meet keynote speaker
Eric Dickerson.

Fit and Faithful Living
was started by LaChanda
Dupard as a way for people
to combine a healthy life-
style and faith-based living.
FFL provides fitness events
and workshops to help peo-
ple fight obesity. Dupard
started a fitness regimen

See DICKERSON, Page 4

Andrew McCasKkill

New York, NY (Black-
News.com) -- Nielsen re-
cently announced Andrew
McCaskill has  joined
Nielsen as Senior Vice Pres-
ident, Corporate Communi-
cations. He will report to
Chief Communications Of-
ficer Laura Nelson. In this
role, McCaskill will have
global responsibility for
Nielsen’s corporate media
relations efforts. He will be
based in New York City.

“Drew brings a breadth
and depth of experience that
will be invaluable for
Nielsen as we advance our
communications efforts,”
said Nelson. "We’re pleased
to welcome him to the
team.”

McCaskill brings more
than 15 years of experience
to Nielsen, most recently
serving as a senior vice
president in the New York
office of public relations
firm Weber Shandwick,
where he led global com-
munications strategy for nu-
merous Fortune 500 compa-
nies and consumer brands.

Prior to joining Weber
Shandwick, he spent 13
years with William Mills
Agency, managing opera-
tional and financial per-
formance for a portfolio of
insurance, banking and
mortgage clients such as
LexisNexis, Xerox Mort-
gage, TransUnion and
Vanilla VISA Gift Cards.
He developed and executed
comprehensive communi-
cations strategies and media
relations campaigns for
more than 100 technology
companies and financial in-
stitutions.

Earlier in his career, he
held roles with Turner
Broadcasting and The
Coca-Cola Company.

”Nielsen has remarkable
stories to tell, and I look for-
ward to helping the com-

pany achieve its media rela-
tions and positioning objec-
tives,” said McCaskill.

A graduate of Morehouse
College, McCaskill re-
ceived an MBA from the
Goizueta Business School
of Emory University.

Nielsen Holdings N.V.
(NYSE: NLSN) is a global
information and measure-
ment company with leading
market positions in market-
ing and consumer informa-
tion, television and other
media measurement, online
intelligence and mobile
measurement. Nielsen has a
presence in approximately
100 countries, with head-
quarters in New York, USA,
and Diemen, the Nether-
lands. For more informa-
tion, visit www.nielsen.com.
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A victory for affirmative action

By George E. Curry
NNPA Columnist

Almost lost among the news last
week about the war in the Middle East
and a war of another kind in Washing-
ton between Republicans and Presi-
dent Obama was a bit of good news:
A federal appeals court, acting on a
case remanded by the Supreme Court,
upheld the University of Texas’ mod-
est affirmative action program.

Celebration of the victory is ex-
pected to be short lived because it is
certain that the Supreme Court, which
remanded the case to the U.S. Court of
Appeals for the Sth Circuit last sum-
mer, will take the case up again, this
time ruling directly on whether the
university’s carefully crafted affirma-
tive action program is constitutional.

Unlike the court’s last affirmative
action ruling involving Michigan —
which had less to do with the merits of
affirmative action and was more about
whether a state ballot initiative could
be used to ban affirmative action — the

Texas case goes to the heart of affir-
mative action.

The lawuit was brought by Abigail
Fisher, a White applicant who was
turned down for admission to the Uni-
versity of Texas at Austin, the state’s
flagship university, in the fall of 2008.
Texas operates a Top Ten Percent
Plan, which grants automatic admis-
sion to state universities to students
who graduate in the top 10 percent of
their class. The year Fisher applied, 81
percent of the university’s admission
slots was filled in that manner.

The remaining openings were filled
through what the university calls a ho-
listic review program, which looks at
such factors as demonstrated leader-
ship qualities, extracurricular activi-
ties, honors, awards, essays, work ex-
perience, socioeconomic status, fam-
ily composition, family responsibili-
ties, the applicant’s high school and
race. No numbers were assigned to
any of those categories.

Fisher did not finish in the top 10
percent of her class, forcing her to

compete with 17,131 other applicants
for the remaining 1,216 seats for Texas
residents. Given the number of Top
Ten Percent students accepted to the
University of Texas, even if Fisher had
been perfect in her holistic review,
school officials said, ... she could not
have received an offer of admissions
to the Fall 2008 freshman class. If she
had been a minority, the result would
have been the same.”

Of all of the factors admissions
counselors examined, such as essays
and awards, Fisher chose to blame her
failure to gain admission strictly on
race.

Like a string of Whites challenging
affirmative action, she filed suit claim-
ing the consideration of race violated
the equal protection clause of the 14th
Amendment to the U.S. constitution,
a provision that was first adopted to
protect former slaves from Southern
lawmakers. It states that “no state shall
... deny to any person within its juris-

See VICTORY, Page 11
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“Like a child, I don’t see race or poli-
tics — the only thing that is important
to me is to make a difference in a
child’s life and to make sure that that
child is fed on a daily basis.”

I wonder exactly how long this
woman has been living in South
Africa, considering she “doesn’t see
race.”  While the institution of
apartheid no longer exists, the struc-
tural basis for apartheid is alive and
well, given the level of poverty, the
lack of jobs, and limited opportunities
for education. Either Ms. Rautenbach
and her Ogilvy and Mather colleagues
have their heads in the sand, or they
are being disingenuous.

Not only is this ad racist, but it re-
inforces the tendency of some White
people to associate people of African
descent with animals, or as some sub-
species, not human beings. In the
United States, this harks back to slav-
ery when African Americans were
seen as good enough to work to ex-
haustion, good enough to have sex
with, but not good enough, by law, to
be taught to read and write. Not good
enough to be treated equally. In colo-
nized parts of the African continent
and Latin America, the same parallels
were often made. Europeans justified
their exploitation by referring to
African people (or Latin American In-
dian, or the people that Christopher
Columbus “discovered” as “uncivi-
lized” and less human than the colo-

nizer. Sub-human beings.

President Barack Obama and First
Lady Michelle have been portrayed as
subhuman by racist bloggers. The
New York Post published a cartoon, in
2009, of a dead ape, with the caption
“They’ll have to find someone else to
write the next stimulus bill. “ After a
week of protests, Rupert Murdoch is-
sues a tepid apology. At least the Feed
A Child team chose apologize “unre-
servedly.”

The Feed a Child people are, at best,
insensitive louts. They aren’t the only
ones at fault though. The ad agency’s
willingness to produce this ad is re-
pugnant, and anyone who is thinking
of using this agency might want to
think again. There were people on the
set when this ad was produced, or be-
hind the scene in edit. Did even one of
them have made some noise, or are
they so accustomed to African people
being treated as animals that they had
no quarrel with this offensive ad? It
suggests that there were few, if any,
Africans involved in the development
and production of this reprehensible
ad. Perhaps that is why Alza Rauten-
bach does not see color.

The goals of the Feed A Child,
founded in 2010, are stated on their
website. They say they feed children
“of no particular color or “ethical
(sic)” group. They also say one of
their goals is to “restore dignity”. Do
these Feed A Child people really think

>

it is dignified to portray an African
child as a dog?

The Feed A Child organization may
well have good intentions but “good
intentions are not good enough.” If
they can’t respect the people they are
trying to help, then they really don’t
need to help. Their ad depicts the no-
blesse oblige than many colonized
people find offensive. Instead of hav-
ing an African child crawl around like
a dog, why not show a full dog dish
and a half-full child’s dish to make a
point. Treating a child as a dog rein-
forces the notion of White superiority
that Caucasians like Alza Raugenbach
embrace.

As for Ogilvy and Mather, they re-
ally ought to know better. What is the
purpose of having an international
company if there is no international
sensitivity to these matters? Ogilvy
and Mather was founded in 1948 in
New York City. They’ve seen their
share of social transformation. Some-
one at the agency should have had the
integrity to put a foot down and said
“no way.” Instead, they chose profits
over people.

In the name of helping hungry chil-
dren, Ms. Rautenbach has dehuman-
ized them and Ogilvy and Mather here
the instrument of their dehumaniza-
tion. These folks really ought to be
ashamed, but clearly they know no
shame. Just dehumanization.

Julianne Malveaux is a Washington,
D.C.-based economist and writer. She
is President Emerita of Bennett Col-
lege for Women in Greensboro, N.C.
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Depression In teens thrives through silence

By Anna Challet

(New America Media) When
Amber Cavarlez was in high
school and her mother died of
colon cancer, she and her Filipino
Catholic family went to church
and lit candles every day. But, she
says, “After she passed, nothing
was said about it. No one talked
about it.”

In her home, she says, sadness
was an “invisible subject.” And
when she cried at school and
sought help, she received an
anonymous message through
Facebook that said, “Don’t cry at
school because no one cares.”

She learned to keep her feelings
to herself, but her family’s strug-
gles weren’t over — her brother
was diagnosed with bipolar disor-
der and attempted suicide several
times in the following years. By
then attending college in San
Francisco, she often found herself
emotionally unable to go to class,
and was told by the administration
that she’d have to improve aca-
demically or drop out.

She sought the help of a thera-
pist on campus and eventually
graduated. Now 23, she is a men-
tor with the Peer Wellness Pro-
gram at Edgewood Center for
Children and Families in San
Francisco. Though doing well her-
self, she wishes her brother had
had someone to talk to when he
was in school. Young people
“need someone there to ask about
(their feelings), to make it valid,”
she says.

Cavarlez spoke with other
young people at a media forum or-
ganized by New America Media
in San Francisco last week on
challenging stigmas around youth
depression. Alongside the youth
storytellers, a panel of experts in
the mental health field weighed in
on the views of depression across
different cultures and a fractured
system for delivering mental
health services. They agreed that
youth depression is more wide-
spread than many people realize,
and that it thrives on silence.

But both advocates and practi-
tioners were above all optimistic
about the future of mental health

Valerie Klinker (center), a NAM videographer, presents a short film as part of a
panel on youth depression.On the left is Sonya Mann, and on the right are Amber
Cavarlez and Robert Cervantez. (photo credit: Zoe Kaiser)

in children and youth, and ex-
pressed a growing excitement
over treatment options — in the
words of Patrick Gardner, founder
of the Young Minds Advocacy
Project, “We have a moment of
opportunity to change some
things.”

“The public is engaged in a way
that I have never seen before
around children’s mental health,”
he said.

Gardner says that access to
mental health coverage has in-
creased dramatically because of
the Affordable Care Act, and that
“we can expect these resources to
continue to grow.” But, he says,
“We aren’t especially effective at
systems in delivering services to
children.”

He points to long waiting lists
for services — “Because we delay
access to the system, (people)
drop out,” he says — as well as the
need to improve the quality of
care.

Depression in the very young

Dr. Manpreet K. Singh, an as-
sistant professor at Stanford
School of Medicine who works in
the university’s Pediatric Mood
Disorders Program, stressed the
importance of parents and educa-
tors being able to recognize early
warning signs. “These signs can
be evident even as early as infancy
and early childhood, especially if
the child has been exposed to fam-
ily stress, chaos, conflict, or
trauma,” she said.

Young children who are de-
pressed, she says, might withdraw

from activities that are normally
fun for them, easily anger or be-
come irritable, have difficulty
with relationships, or be ex-
tremely sensitive to rejection or
failure as compared to other kids.
They also might decline academi-
cally, have headaches or stom-
achaches that don’t respond to
treatment, or change their eating
or sleeping patterns. She cautions
that depression tends to run in
families and can transmit from
parent to child.

Like Gardner, Singh is opti-
mistic about the future of treat-
ment. “We now know for a fact
that [depression] is treatable in
children,” she said.

A 19-year-old woman who
spoke on the panel was one such
person who was depressed from a
young age. Lena’s parents are im-
migrants from China. Her biolog-
ical father had another family in
China; he brought them to the
United States when she was 6
years old and kicked Lena and her
mother out of the house.

“No one would acknowledge
me as family. That was very hard
for me to deal with,” she said. “I
really had nobody growing up ...
I asked, “Why didn’t I have a fa-
ther? Why was everybody else so
lucky?’ 1 realized 1 didn’t like
doing things anymore. I had no in-
terest in things.”

She went to a teacher when she
was in 6th grade and asked to talk
to a therapist. “I would cry
through the entire session,” she
said. She would often think about
“What [she] was taught, how

[she’s] not supposed to share any-
thing.”

The stigma across cultures

Katherine Kam, a journalist
who has reported on depression
and suicide in Asian American
adolescents, added that “Among
parents, especially in traditional
immigrant households, there’s not
a lot of understanding about men-
tal illness and about depression ...
Parents often rejected the diagno-
sis because they felt that it was a
very embarrassing diagnosis. It
brought shame to their families.”

Counselors who work with
Asian American families told her
that depression is often seen as a
personal weakness or a moral fail-
ing in Asian cultures, and that if a
person works hard enough he or
she can overcome it.

Jeneé Darden, the host of Men-
tal Health and Wellness Radio at
P.E.E.R.S. in Oakland (Peers En-
visioning and Engaging in Recov-
ery Services), spoke of a similar
experience having depression in
the African American community.

She would sometimes hear
from family and friends, “Black
women are supposed to be strong,
or depression is a white thing, that
going to a therapist is a white
thing.”

“I would hear, “You’re not pray-
ing hard enough,”” she added.
“Our first step to getting help is
the pastor, is the church ... [I
would hear] ‘Don’t take your
problems to the therapist, take
them to Jesus.’”

Different ways of finding help

A 20-year-old Indian American
woman going by “Leela” (she did-
n’t want her parents to know that
she had spoken publicly about her
experiences) recalled having been
depressed for most of her life. Her
depression worsened, though,
after she was sexually assaulted in
college.

“My tendency is to become im-
mobile, and I barricaded myself
inside my dorm room for the rest
of the year,” she said. “I did not
leave. I told my parents that I was
going to school but I was not.

“When I tell my parents, I sort
of feel like I have to justify the
way I’'m feeling,” she said. “(I
say) ‘I’m not doing well in school
because I'm scared.” ‘I’m not
doing well in school because
some days I cannot leave the
house.””

She says that what helped her
was finding other people who feel
the way she does.

Robert Cervantez, 19, said that
talking about his depression does-
n’t help. For him, it’s being a mu-
sician that helps him cope — it
gives him “an outlet to express
(his) depression and (his) anger.”

Sonya Mann, also 19, called
herself “genetically unlucky”
coming from a family with a
strong history of mental illness.
She feels lucky to have had pro-
fessional medical support while
she was growing up, but she con-
tinues to feel shame over her de-
pression: “Even though I've been
told so many times that it’s not my
fault, that’s it’s not a personal
weakness ... I don’t believe that
it’s not my fault.”

She’s had to come to terms with
the fact that she will likely have to
manage her depression all her life.
She agrees that it’s treatable, she
says, but “I don’t think it’s cur-
able. It’s something you have that
you learn how to deal with.”

New ways of thinking, and

looking to the future

Rob Gitin, the co-founder and
executive director of At The
Crossroads, which reaches out to
homeless youth, said that current
trends around the way services are
delivered need to change.

“Services are becoming more
conditional, more outcome-fo-
cused, shorter-termed and more
disciplined,” he said.

When kids act out in ways that
are consistent with symptoms of
youth depression, such as skip-
ping school and getting into
fights, “These are things that will
get you kicked out programs,” he
said. “You’re not doing what
you’re told to, you’re being vio-
lent, you’re not engaging with

See TEEN, Page 7
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and changed her unhealthy eating
habits to decrease her medical-his-
tory health risks such as high

blood pressure, lupus, arthritis and
high cholesterol. Her husband
Reggie Dupard, a retired NFL

player, was able to reduce his
blood pressure and cholesterol
numbers after he got involved
with the FFL program. “People
get overwhelmed and don’t know

how to start on the road to a
healthy lifestyle,” LaChanda Du-
pard explained.

“Through Fit and Faithful Liv-
ing we support people as they

learn to eat right and do right for
overall health.”

For more information about the
expo visit www.fitandfaithful-
liv-ing.org.
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Miles receives 2-year contract extension with DISD

The Board of Trustees of the
Dallas Independent School Dis-
trict (Dallas ISD) has approved a
two-year contract extension for
Superintendent Mike Miles that
will keep him with the district
through July 2017.

The Trustees voted 7-2 to ap-
prove the extension during a spe-
cial meeting that began July 21
and ended July 22.

“Superintendent Miles has put
in place a solid foundation for
Dallas ISD to transform itself dur-
ing the last two years,” said
Miguel Solis, president of the Dal-
las ISD Board of Trustees. “The
vote by the board to extend his

contract is a vote of confidence in
his leadership and the comprehen-
sive vision that he has communi-

cated in the Destination 2020
strategic plan.”

“It is a privilege to serve the stu-
dents and families of Dallas ISD
and I look forward to continuing
our important work as a school
district to improve our students’
college and workforce readiness
through the Destination 2020
strategic plan,” Miles said. “There
is still much to do to improve the
district but progress has been
made during the last two years.
Our plan of investing in people,
focusing on the classroom,
strengthening our systems and en-
gaging the community will result
in Dallas ISD having the highest

percentage of college and career-
ready graduates of any urban dis-
trict in the country.”

As part of the contract, Miles
will continue to receive a salary of
$300,000 annually and may earn
up to $200,000 for leading Dallas
ISD to certain academic and per-
formance milestones. Superin-
tendent Miles will now be able to
offer his consulting services up to
eight days a year, and any earn-
ings from those efforts will be do-
nated to the Dallas Education
Foundation.

Miles began his tenure in Dal-
las ISD July 1, 2012. During that
time, Miles has led several efforts

to support increased student
achievement. The Destination
2020 plan includes a new princi-
pal evaluation system and the in-
novative Teacher Excellence Ini-
tiative that will help Dallas ISD
retain, support and reward the best
teachers. It also provided addi-
tional support to 21 Imagine 2020
schools in South and West Dallas.
The district will expand early
childhood education, the Imagine

2020 program, a new personal-
ized learning program for students
and a social-emotional student
support system, and open as many
as 35 additional schools of choice
by 2020.

SMU STEM Program for Minority Students
receives $2.6 million Dept. of Defense grant

DALLAS (SMU) - Joy
Brown-Bryant would like to
be U.S. surgeon general one
day. But first, the 14-year-
old from Oakland, Califor-
nia, wants to help recon-
struct the faces of military
burn victims as a plastic
surgeon. Brown-Bryant is
well on her way to achiev-
ing her goal; she is spending
the summer at Southern
Methodist University taking
college level science clas-

ses, extracting DNA from
strawberry cells in bio-
chemistry lab and preparing
for weekly exams.

As one of 100 seventh-
and eighth-grade minority
STEMPREP Project stu-
dents at SMU this summer,
she is part of a program that
boasts an impressive suc-
cess rate — 100 percent of
STEMPREP project stu-
dents who finish the pro-
gram attend college and 83
percent go on to graduate
school to become physi-
cians, pharmacists, dentists,
researchers or engineers.

“Being in this program
empowers students,” says
Charles Knibb, STEMPREP
director of academic affairs,
an SMU research professor
and a former surgeon.

The U.S. Department of
Defense recently awarded
the STEMPREP Project a
$2.6 million grant to sup-
port its goal of increasing

STEMPREP students living the college life in an SMU dining hall
(Photographer: Anthony Merriett)

the number of minorities in
STEM fields. According to
a 2013 report from the U.S.
Census Bureau, African
Americans make up 11 per-
cent of the U.S. workforce
but only 6 percent of STEM
workers. Hispanics make up
15 percent of the U.S.
workforce, but just 7 per-
cent of the STEM work-
force.

Based at the Annette
Caldwell Simmons School
of Education and Human
Development at SMU, the
program recruits bright, sci-
ence-minded middle school
students for the first phase
of the STEMPREP project.
These students are currently
living on campus for six
weeks of college-level biol-
ogy, chemistry, statistics
and research writing
classes, daily biochemistry
labs, and the creation of a

final in-depth research pres-
entation on a disease. Each
day begins with class at 9
am and wraps up after
study hall at 9 p.m.

Moses Williams, execu-
tive director, founded the
program in 1990 when he
was admissions director for
Temple University School
of Medicine in Philadel-
phia.

“As a gatekeeper, I real-
ized there were not a lot of
minorities being consid-
ered,” he says. “I wanted to
change that.” He compares
the program to training
young athletes: Identify tal-
ent early and then nurture it
through practice and coach-
ing.

In addition to science,
students learn the nonacad-
emic lessons of college life
at SMU — sharing a room in
a residence hall, selecting

their own meals in the cam-
pus dining hall and washing
their own clothes. “I’m an
only child; I’ve always had
my own room,” says
Stephen Isabell, a seventh-
grader from Olney, Mary-
land. “Living in a dorm is a
lot different than home, but
it’s worth it. I’'m becoming
more independent.”

One of the best parts?
“Making new friends with
people from all over the
country,” says Brown-Bry-
ant.

After two summers at
SMU, students in grades 9
through 12 are ready to
work as summer research
interns at laboratories at
universities, the National
Institutes of Health and pri-
vate industry, with careful
mentoring all along the
way. This summer, STEM-
PREP high school and col-
lege students are interning
in research laboratories in
Bethesda, Philadelphia, Van-
couver and Dallas.

At SMU, 12 STEMPREP
high school seniors have
come full circle, returning
to the university as coun-
selors to the newest crop of
young scientists.

“Being part of STEM-
PREP confirmed my deci-
sion to become a doctor,”
says 18-year-old STEM-
PREP counselor Feaven
Berhe. “In ninth grade when

I started working in a re-
search lab studying chem-
otherapy for breast cancer, |
knew I wanted to pursue a
medical career.”

Berhe assisted with breast
cancer nanochemotherapy
research for two summers at
Thomas Jefferson Univer-
sity in Philadelphia and last
summer conducted a behav-
ioral study on rats at the Na-
tional Institute on Drug
Abuse. This summer she is

assisting with pancreatic
cancer research at the Uni-
versity of Texas Southwest-
ern Medical School.

At 10 p.m. curfew each
evening, Berhe checks on
the seventh- and eighth-
grade students in the resi-
dence hall. “It makes me
emotional to talk with
them,” she says. “They are
beginning to realize that
they are part of something
that is life-changing.”
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Back-to-School savmgs t|ps to save time, money and sanity

By Jason Alderman

Parents, if this is your first time
at the back-to-school rodeo, let me
share a few lessons my wife and |
have learned the hard way.
Chances are you’ll be spending
the next few weeks filling out
piles of pre-enrollment paper-
work, lining up carpools and, of
course, taking the dreaded shop-
ping excursions for clothes and
school supplies.

If you’re a first-timer or simply
need a back-to-school refresher
course, here are a few suggestions
that can help you save time,
money and sanity:

Get organized. Maintain a cor-
respondence file from your kid’s
school for things like registration
requirements, report cards, per-
mission slips, required vaccina-
tions, school policies, teacher and
parent contact information, etc.
Ask whether the school has a
website, online calendar or email
list you can join. Also, create a
family master calendar.

Back-to-school shopping. Be-
tween new clothes, classroom

supplies and extracurricular activ-
ity fees and equipment, many par-
ents end up spending hundreds of
dollars per child. Ideally, you’ve
been setting money aside all year.
If not, you’ll need to determine
what you can afford to spend
without blowing your overall
budget.

Here are a few organizational
and money-saving tips:

Before you shop, make a com-
prehensive list for each child. Use
previous years’ expenses as a
guide and compare notes with
other parents and school officials.

Engage your kids in the budget-
ing process. Share how much

money is available to spend and
get them involved in prioritizing
expenses between “needs” and
“wants.”

Go through your kids’ closets
and have them try on everything.
Make an inventory of items that fit
and are in good shape, and take it
when shopping so you don’t acci-
dentally buy duplicates. (While
you’re at it, share, sell or donate
unneeded items.)

Spread clothing purchases
throughout the year so your kids
don’t outgrow everything at once.
Many stores hold fall clearance
sales to make room for holiday
merchandise.

Review the school’s dress code
so you don’t waste money on in-
appropriate clothing.

Although shopping online can
save money, time and gas, don’t
forget to factor in shipping and re-
turn costs, which could undo any
net savings. If your kids are old
enough, put them in charge of on-
line comparison shopping and
coupon clipping.

Ask which school supplies
you’re expected to buy. Go in with
other families to take advantage of
volume discounts and sales.

Find out how much extracurric-
ular activities (athletics, music,
art, etc.) cost. Account for uni-
forms, membership dues, private
lessons, field trips, snacks, etc.

Rent or buy used sporting
equipment or musical instruments
until you’re sure they’ll stick with
an activity.

Know when to spend more for
higher quality. Cheaper notebook
paper shouldn’t matter, but don’t
buy poorly made shoes that might
hamper proper physical develop-
ment.

Before buying new clothing or

accessories, look for “gently
used” items in the closets of your
older kids and friends, at garage
sales, thrift and consignment
stores and online.

Clip newspaper and online
coupons. Many stores will match
competitors’ prices even if their
own items aren’t on sale. Plus,
many consolidation websites post
downloadable coupons and sale
codes for online retailers, includ-
ing: CouponCabin.com, Coupon-
Code.com, CouponCraze.com,
DealHunting.com andDealnews-
.com.

Mobile shopping apps let in-
store smartphone and mobile
browser users scan product bar-
codes and make on-the-spot price
comparisons, read reviews, down-
load coupons, buy products and
more.

Follow your favorite retailers
on Facebook and Twitter, where
many post special savings for their
followers.

Bottom line: If you get organ-
ized before setting out on back-to-
school shopping, you can save
money, time and aggravation.

UNCF stands its ground over Koch flap

By James Clingman
NNPA Columnist

The controversy over the recent
donation by the Koch Foundation
to the UNCF begs a discussion of
politics, education, and business.
After receiving a $25 million gift
from the Charles Koch Founda-
tion, the UNCF and its president,
Michael Lomax, took in-coming
fire from the AFSME union,
which discontinued its funding of
UNCEF because it disagrees with
the Koch’s Republican views Was
AFSME’s annual $60,000 dona-
tion to UNCF tied in some way to
its support of Democrat views?

Here are some facts about the
issue: $18.5 million will be used
to provide scholarships in various
areas of study, and $6.5 million
will fund HBCUs that have been
adversely affected by the Depart-
ment of Education’s modifications
in the Parent PLUS Loan Pro-
gram. HBCUs lost $155 million
because of changes in that gov-
ernment initiative.

The Koch Scholars Program
will run for seven years. Full-time
students with a minimum 3.0 GPA
are eligible to apply. Koch repre-
sentatives have two of the five

votes on the scholarship commit-
tee. The funds will provide ap-
proximatdely 2,800 awards for
undergrads at $2,500.00 per se-
mester, 125 awards for grad stu-
dents at $10,000 per semester, and
50 awards for Ph.D. students at
$25,000 per semester.

Additionally, the program will
provide mentoring in entrepre-
neurship, economics, innovation,
reading groups and speaker series,
an annual summit, and an online
community to foster collaboration
and learning. The grant will also
help pay for administrative costs,
research and evaluation, and
tracking of students who partici-
pated in the program.

There is absolutely nothing
wrong with the “use” of the funds;
it’s the “source” of the funds that
some folks find problematic.
“They are taking over ‘our’ or-
ganization,” is the hue and cry of
some. (If 1t’s “our organization,
why aren’t “we” taking better fi-
nancial care of it?) “Koch money
is funding political causes we
don’t agree with.” “The Kochs
are evil; they support the Tea
Party.” Some say UNCF should
return the $25 million, and some
have called for a boycott of Koch

products in response to its politi-
cal donations.

Wanting to find out more about
the Koch’s and their business, I
asked a friend of mine, a con-
scious Black man in the mold of
Marcus, Malcolm, and Martin,
who lives in Wichita, Kansas,
where Koch is domiciled. Here is
an excerpt from his reply: “From
a local perspective, the Koch’s are
revered personages. They make
generous donations to good
causes. They run a tight ship busi-
ness-wise...They have a very con-
servative (in the non-political
sense) culture, but are not impos-
sible to work for. They hire
Blacks, but I am not aware of how
many Blacks are promoted inside
the company. They pay well and
offer good benefits.”

In response to my question re-
garding the UNCF donation, my
friend went on to write: “In these
days and times, who will step up
and write $25 million check to re-
place what they want the UNCF to
refuse? Not our liberals/ left/ pro-
gressives or Negro ‘friends.” They
won’t come up with 10% of that.”

Koch has given to the UNCF
since 2005, the year they acquired
Georgia-Pacific. They have also

given funds to Spelman College,
Albany State, Winston-Salem
State, Fayetteville State, and
Florida A&M universities.
Where’s the call for those funds to
be returned.

Another Republican funder, Las
Vegas casino owner, Sheldon
Adelson, contributed $100 million
to candidates that Black people do
not support. According to Forbes,
in one year Adelson earned $32
million per day! I am sure a lot of
Black dollars were included in
that haul. I have not heard a call
for a boycott of his casinos.

Dr. Dre, who made much of his
money from Black folks, gave $35
million to USC. Is there a call to
boycott his headphones because
he didn’t give that money to an
HBCU? Can you see the mis-
guided nature of this UNCF argu-
ment? Although they do work to-
gether, we must be intellectually
capable of separating politics from
business.

George Leef, contributing
writer to Forbes Magazine, says,
“Money is fungible. Any dollar
has exactly the same worth as any
other dollar. Money is also sterile
— it does not magically transmit
whatever real or imaginary evil

the person who earned it may
have done to the next person who
takes the dollar in trade or as a
gift.”

University of Pennsylvania pro-
fessor Marybeth Gasman argues
that UNCF should reject the
money because it is “tainted” with
the Koch brothers’ political advo-
cacy and work to undermine the
interests of African Americans,
namely, federal programs that
built the Black middle class. I say,
if federal programs “built” the
Black middle class, they can also
destroy it.

Kudos to Michael Lomax for
“standing his ground” in support
of HBCUs. I trust he will not
allow the political influence of
any donor group to alter his com-
mitment to maintain the integrity
of the UNCF and to help Black
students attend college.

Jim Clingman, founder of the
Greater Cincinnati African Amer-
ican Chamber of Commerce, is
the nation s most prolific writer on
economic empowerment for Black
people. He is an adjunct professor
at the University of Cincinnati and
can be reached through his Web
site, blackonomics.com.
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Oak CIiff block party on Aug. 9

The Oak Cliff Cultural
Center celebrates its 4th An-
niversary with a free Block
Party on Jefferson Boule-
vard. There will be music,
dance, workshops, hands-
on activities, food and fun
for the whole family.

The public is invited to
enjoy the fun from 3 p.m. to
9 p,m, Saturday, Aug. 9 be-
tween Zang Blvd. and
Madison Ave. in Dallas.

During the past four
years, the Oak CIiff Cul-
tural Center has provided
cultural workshops, events,
and activities for patrons of
all ages. More than 22,800
people attended events and
activities at the Center dur-
ing the 2012-2013 Season.
In celebration, the Center
will hold a block party fea-
turing live music from the

Oak CIiff Cultural Center
guitar program La Ron-
dalla, performances by resi-
dent dance companies Ale-
gre Ballet Folklorico and
Cuicani in Xochitl, face
painting and art booths with

Karla Ceballos, vendor
booths, dance workshops,
food and much more.

Vendors applications are
available by contacting Oak
CIiff Cultural Center Man-
ager, Rafael Tayamo by
email at Rafael.Tamayo-
(@dallascityhall or by phone
at (214) 670-3777. Applica-
tions are also available at
http://dallasculture.org/oak-
cliffculturalcenter.

The Wiz opens hew
season in Garland

GARLAND — Get ready to ease on
down that yellow brick road to Oz. Gar-
land Civic Theatre will open the 2014-
2015 season with a staging of “The Wiz”,
the musical version of L. Frank Baum’s
“The Wonderful Wizard of Oz” by Char-
lie Smalls and William F. Brown.
Dorothy’s adventures in the Land of Oz
have been set to the music of rock, gospel,
and soul. The production will run Friday
through Sunday, August 1 — August 23,
2014 with Thursday performances on
July 31 and August 7. Tickets are now
available beginning at the Arts Center
Box Office. Call 972-205-2790 during
regular business hours or order them on-
line at www.garlandartsboxoffice.com.
All tickets are $27 which includes service
fee. There are discounts available for
KERA members and groups of 10 or
more; call the box office for these.

The production is directed by Kyle

McClaran, the musical director is Byron
Holder, and the choreographer is Chris-
tian Houston. The cast includes Evan
Figg as The Wiz, Christian Houston as
Dorothy, Cindy Kahn as Addaperle and
Evillene, Darren McElroy as Tinman, R.
Bradford Smith as Lion, Timothy Turner-
Parrish as Scarecrow, Genine Ware as
Aunt Em and Glinda, and Anthony Willis
as Scarecrow. Playing all the other char-
acters of OZ are Allison Allbee, Hector
Cabrera, Brandi Giles, Chandler Houston,
Chavis Humphrey, John Hogwood,
Samantha Masucci, and Alyse Sefchick.
Season sponsors include Garland Cul-
tural Arts Commission and The Dallas
Morning News. Underwriters include
Linda Braga, Dr. Lisa Garner, and Gar-
land Power and Light. Visit the GCT web-
site at www.garlandcivictheatre.org-
www.garlandcivictheatre.org or call 972-
485-8884 for additional information.

Are your wardrobe decisions stressing you out?

As if there weren’t enough to
worry about in day-to-day life,
people often find themselves
frozen in front of their closets dur-
ing the morning rush, panicking
about what to wear.

“I think everyone has that terri-
ble feeling of insecurity from time
to time when you just know you
have on the wrong outfit — as if it’s
not just your clothes that are
frumpy and outdated, but you,
too,” says styling consultant Ash-
ley Martini, author of the new
book, “Styletini,” and founding
member of Martini Fashions,
(www.ashleymartini.com).

“Unfortunately, in today’s soci-
ety, people do judge books by
their covers — and perception is re-
ality. You can sense how people
respond to you, especially in rela-
tion to job opportunities and rela-
tionships.”

Getting your outfit right can be
challenging, she concedes. People
want to be confident yet comfort-
able; up-to-date yet not necessar-
ily “hipsteriffic;” professional but
not overly formal. Most have a fa-
vorite outfit or two, but those get
old quickly when worn twice a
week.

“One of the first things you

should understand is that your cri-
teria really isn’t conflicting — you
can be stylish, professional and
comfortable, all with that stamp of
individuality,” Martini says. “You
just have to know what to look
for.”

Martini talks tips to take the
stress out of the morning dress
hour.

Not all trends work for all body
types. “You have to be honest with
yourself; skinny jeans may not
work for you, and forcing yourself
into a pair that’s semi-workable is
not the best way to optimize your
closet,” she says. “The trendiest

thing any individual can do is an-
swer the question: Is it flattering?”

Women have six basic body
types: triangle, narrow above the
waist and wider on the bottom; in-
verted triangle, with fuller shoul-
ders and chest and slim hips and
thighs; rectangle, also known as
athletic with little definition in the
waist and hips; diamond, high-sit-
ting, full stomach with wide hips
and full thighs; apple, similar to
diamonds, but with a lower-sitting
stomach — also know as oval-
shaped; hourglass, with equal
upper and lower halves with well-
defined waists.

Know your measurements!
Measure the parts of your body
that most define your shape: your
hips, shoulders, waist and bust.
Wear underwear (but not
shapewear) when measuring hips,
and wrap the tape around the
fullest part of your hips and butt
for the most accurate measure-
ment. Don’t tug too tightly or
loosely when measuring; the num-
ber in the center front is your hip
size.

To measure shoulders, keep
your back straight and your shoul-

See WARDROBE, Page 11
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services.” In their search for evi-
dence-based results, programs end
up shutting out the kids who need
help the most, because those kids
don’t live up to strict expectations.

And, he says, the outlook of
many service providers needs to
change.

“I think that a lot of the time the
people doing the work make a
mistake. They think that it is your
job to make people feel better. It’s
not your job to make people feel
better, it’s your job to make peo-
ple feel okay about however
they’re feeling,” he says. “If you
try to do that all you’re going to
do is force them to deny their feel-
ings and suppress whatever

they’re going through.”

“There is no model on how you
help people,” he adds. “How you
help people is you listen to them,
you get to know them as an indi-
vidual. You learn what’s great
about them and what’s awful
about them, and you help them ac-
cept whoever they are and help
them figure out who they want to
be.”

Ziomara Ochoa, LMFT, is the
supervisor of the South County
Youth Team at Behavioral Health
and Recovery Services in San
Mateo. She primarily provides
services to a Latino population,
many of whom are immigrants or
undocumented. Her work, she

says, is moving from a focus on
treatment into the realm of pre-
vention, with programs like Men-
tal Health First Aid, a public edu-
cation program that educates par-
ticipants about risk factors and
warning signs of mental health
problems and teaches them how to
help a person in crisis.

The hope is that by educating
the community through platforms
like forums and group discus-
sions, depression and mental ill-
ness in young people can be pre-
vented through community aware-
ness.

It’s part a movement, she says,
to “integrate community-based
practices that really work with our
community and really validate
[them] just as much as evidence-

based practices.”

Kordnie Lee, a Youth Mental
Health First Aid instructor with
Lincoln Child Center in Alameda
County, added “It’s really about
giving a common language ... ifa
young person is doing something
that you don’t understand or ex-
hibiting symptoms that you don’t
understand, that you [don’t] just
send them to someone else and
that person’s going to figure it out.
It is a community, it is a holistic
responsibility that all of us have.”

Visit newamericamedia.org/-
feelbetter to hear stories from
other young people. Journalists
can use kidsdata.org to access
population health and demo-
graphic data on California chil-
dren, youth, and families, includ-

ing data on emotional and mental
health.

The forum was supported by the
Lucile Packard Foundation for
Children’s Health. It is part of a
larger initiative by New America
Media and our statewide network
of  youth-produced community
media hubs to use storytellers and
our ethnic media partners to
break the stigma about depression
and promote greater awareness of
treatment  options, including
Medi-Cal enrollment. This work is
supported by The California En-
dowment, The California Wellness
Foundation, the Zellerbach Fam-
ily Foundation, The Atlantic Phi-
lanthropies, and The van Loben
Sels/RembeRock Foundation.
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Last chance to register for Dallas Mayor’s Back to School Fair

Free one-stop shop event
to provide school supplies
for 15,000 qualifying Dallas
schoolchildren, plus immu-
nizations, vision and dental
screenings, haircuts, infor-
mation, kidsactivities, en-
tertainment and more

A one-stop shop designed
to equip families with the
back-to-school basics, the
18th-annual Mayor’s Back
To School Fair, presented
by Walmart and Sam’s
Club, will take place Friday,
Aug. 1, from 8 am. — 2
p.m., at the Automobile and
Centennial buildings at Fair
Park.

Many parents agree that
costs can quickly add up
when preparing children for
the first day of school.
That’s why so many com-
munity supporters continue
to come together every year
to help students and fami-
lies with their school-re-
lated needs at the Mayor’s
Back To School Fair. From
free school supplies for Dal-
las schoolchildren (who
meet specific eligibility re-
quirements), to free health,
dental and vision screen-
ings, immunizations and
haircuts, to the latest infor-
mation on education, health

and social services, the
18th-annual Fair offers par-
ents and children every-
thing they need for the first
day of school. Plus, the Fair
will feature musical enter-
tainment, kids activities,
games, interactive demos
and more.

“The Mayor’s Back to
School Fair helps thousands
of Dallas families prepare
so children are ready to
learn the very first day of
school,” said Mayor Rawl-
ings. “Our thanks go to the
donors, nonprofit partners,
schools, media sponsors
and volunteers who step up
every year to support stu-
dents and education in Dal-
las.”

Walmart will conduct
free vision screenings and
offer general health screen-
ings, including blood pres-
sure and glucose checks, for
all family members. The
Baylor School of Dentistry
will provide free dental
screenings, fluoride appli-
cations, free toothbrushes
and toothpaste to students,
and offer free oral health in-
formation. Dallas County
Health & Human Services
will provide free immuniza-
tions. And Cedric B’s Bar-

ber and Beauty Salon and
Ogle School of Hair, Skin
and Nails will offer free
haircuts so children will
look sharp the first day of
school.

“On behalf of Walmart
and the Walmart Founda-
tion, we are proud to be the
presenting sponsor of the
Dallas Mayor’s Back to
School Fair which impacts
so many children in the
Dallas arca as they get
ready to head back to
school in the fall,” said
Mike Hart, Walmart Market
Manager. “Walmart is pas-
sionate about helping peo-
ple live better and making a
positive impact where we
live and work. We know
this event will help thou-
sands of Dallas children and
their families get what they
need to have a great start to
the school year.”

In addition, Half Price
Books will donate more
than 7,000 books. North
Texas Food Bank is partner-
ing with Walmart to provide
fresh fruit for families.

Educational information
and services, in English and
Spanish, will be offered at
hundreds of community re-
source booths on crime pre-

30-Day Challenge issued
to end the ‘marriage crisis’

(BlackNews.com) -- While committing
to marriage is something that should be ap-
proached with patience and care, far too
many intelligent, accomplished, and savvy
African American women cannot find the
compatibility they desire and deserve. So
much so that approximately 65 percent of
African American women over the age of
25 are single and looking for a well-
matched marriage.

Author and motivational speaker Toni
King, comments, “Generally speaking,
marriage has declined across all ethnicities,
but African American women bear the brunt
of the current marriage crisis.”

It is for this reason that King has created
a 30 day challenge for women that is shared
in her new five-part audio series and calen-
dar called “The 30 Day Challenge to Con-
nect and Fall in Love with the Man of Your
Dreams.” Many women want to be in love,
but few realize that being in love has al-
ready been provided,” Toni stresses.

“Women tell me after they take the 30
Day Challenge: 'You nailed it! My knower
has finally been turned on and I feel spe-
cial!” The challenge is based upon
Solomon’s Song of Songs.

Originally King shared her 30 Day Chal-
lenge exclusively in her live seminars - but
due to its increasing popularity has com-
plied her techniques and lesson plan into a
Series and Love calendar that can be ac-
cessed by women around the nation through
Amazon.com and the website, www.30-
days2love.com.

King’s goal is to inspire all women, par-
ticularly women of color. By inspiring
women to approach love in a whole new
way and to positively engage in ways to
open the door of activation and expectation.
The 30 Day Challenge system is already
positively impacting the family structure
within the African American community.

King was quoted as saying, ”What most

See CHALLENGE, Page 16

vention, fire safety, college
readiness, housing, trans-
portation, personal finances,
health, nutrition and liter-
acy. Dallas ISD will provide
information on magnet
schools, scholarship and al-
ternative programs, psycho-
logical and social services,
parenting, and family liter-
acy.

Eligible families who

qualify for free school sup-
plies are encouraged to pre-
register by mail or in person
at one of the remaining pre-
registration events (see list
of events below).
IMPORTANT: Although
the Fair’s array of activities
and services are free and
open to the public, free
school supplies are avail-
able ONLY to those who

meet specific eligibility re-
quirements (must be public
school  students pre-K
through 12th grades who re-
side in the City of Dallas or
attend a Dallas ISD school
and meet the 2014 Federal
Poverty Income Guide-
lines). A photo id, proof of
residency and proof of in-
come are required to qual-
ify.
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Fa ct: One pallon of soap washed

down our storm drains can
poliute up to 200,000

aalions of water. Soapsamd
detergents can poliute

the storm drainage system, including
area croeks, lakes, and the Trinity River,
potentially harming plants and aquatic wildlife.
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e sanitary somer systam 1o @ treaiment plast.

* [T pum o wash your vehicds ot boma, direct the wash water bs your lowm,
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DIS D, continued from Page 1

local control.

To be sure, Chapter 12
Subsection B of the Texas
Education Code allows
school districts to change
who governs it and how it’s
governed. Despite this
change of governance,
home-rule or charter school
districts would still have to
meet certain state and fed-
eral guidelines.

This story will focus
mainly on defining home
rule per state law. Subse-
quent coverage of the topic
will explore who does or
does not support home rule
and why.

What could change?

According to the educa-
tion code, a school district
may adopt a home-rule
charter under which the dis-
trict will operate.

The law states that a
home-rule school district
can adopt and operate under
any governing structure and
create offices, as well as de-
termine  the  selection
process and qualifications
and duties of the officers.
Other items that would be
within a home-rule district’s
power to change include
student discipline, leaves of
absence, and professional
development requirements.

Gonzalez said a school
district with a home-rule
charter would have the free-
dom to change things such
as the length of the school
year, teacher contracts,
salary schedules, and terms
of board trustees — if it de-
cides to have one — and
when to have elections for
these trustees.

“You have some teacher
groups worried about pro-
tections, salaries, and con-
tracts. Some are worried
about the governance and
the possibility that the char-
ter would do away with the
current board of trustees,”
he said. “I think that’s
where a lot of the opposi-
tion has come in — just the
not knowing.”

Some of these adjust-
ments, Gonzalez said, can

actually be changed without
home-rule.

Districts, he said, simply
have to apply to the Texas
Education Agency for a
waiver and follow the re-
quired process. By going
for a home-rule district
charter, Gonzalez said, a
district could make all of
the changes at once and
simply take the items before
voters.

Rena Honea, president of
Alliance American Federa-
tion of Teachers, said these
concerns have been voiced
to her by teachers and par-
ents. Her organization rep-
resents DISD teachers and
support staff and is affili-
ated with the state-based
teachers’ association called
Texas AFT.

Alliance AFT has been
holding a series of commu-
nity meetings to discuss
what teachers and parents
know about home rule and
to give these individuals an
opportunity to voice their
concerns. Honea said the in-
formation gathered at these
meetings will be taken to
the charter commission, so
that, hopefully, there will be
true community, teacher,
and student voice inside the
charter.

“They can choose to ac-
cept it or they can choose to
reject it. But at least the tax-
payers ... the people that re-
ally support the neighbor-
hood public schools; they
have a voice in what hap-
pens with the school dis-
trict,” Honea said.

What remains the same?
Of course, the proposed
changes don’t mean that
home-rule school districts
would have total free reign
to do as they please.
School districts that adopt
a home-rule charter would
still have to abide by certain
federal and state guidelines.
These guidelines include
application of federal law
and applicable court orders
relating to eligibility for and
the provision of special ed-
ucation and bilingual pro-

>

grams; health and safety
provisions; high school
graduation requirements;
school finance laws; and
bus safety standards.

Additionally, the letter of
the law states the State
Board of Education retains
the right to place on proba-
tion or rescind/revoke a
home-rule charter, if there
has been a mismanagement
of funds or a violation of the
charter.

Furthermore, the adop-
tion of a home-rule charter
does not affect the district's
boundaries, or taxes or
bonds of the district author-
ized before the effective
date of the charter.

Essentially, Gonzalez said,
the district would become
more like a charter school.

“It would still be subject
to the state oversight that a
charter school would be.
For example, the state
would still provide the gen-
eral structure for the dis-
trict; the home-rule district
would still have to report
data to the TEA; and it
would still have to do crim-
inal background checks on
staff and people working
with students,” he explains.

So what’s next?

What’s not clear is just
what the charter will look
like once it comes before
voters.

Currently, a charter com-
mission has been pulled to-
gether to draw up a pro-
posed charter to bring be-
fore voters, if possible, for
the November elections.

As laid out in the law,
Marten said the commission
has one year to devise a pro-
posed charter. But the hope,
he said, is that the commis-
sion can get the work done
in a much shorter time
frame.

If this happens, Marten
said 25 percent of registered
voters need to vote for ap-
proval of the charter.

“And we hope (they
reach that percentage) be-
cause of other elections that
will be happening at that
time of year,” he said.

FREE!!!

Sponsored by

Saturday, August 16, 2014 @ 10am until 3pm
Collin College = Spring Creek
2800 East Spring Creek
Plano, Texas 75074

Theme: Your Business. Dur Business. More Business.
DFW Small Business Exposition will feature:
Business Erﬂq:-mlmrrnn—nt Seminars JLansUumer Educational Seminars
HUE & Minsrity Certliffcations -Buzinsss Oppartunitias
Simndor Shopping :Door Prize Drawings and Great Food!

THE 2014 SUMMER EVENT
Showease your company's producis andior sorvices,
Targeting 50 + Exhibitors

*=* Featured Speakers, Panelists & Presenbers ™

Seoll Gass « Peak Performance Strategist for Anthony Roblins

Tople: Untaash the Powar Within.,, " Turndng Action into Raesults®|
www lonyrobbins.com

Tarsha Poik - The Morketing Lady
Tople: Learn how 10 sicceashully whae soclal markedng
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www hemarketinglody com
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O-FW Minority. Supplier Develapiment Counell
FPeoplo Fund
Capital One
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- Small Bustness, Big Impact -Monoy Smart (Spensered by FREC)H
- Frem Un-Employment to Entreprancurship - Staring Your Business from A fo £
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iha DallasFer Warkh Ketroplox eod soald e
By S0AE Ak WOUT PRodisss Jpalof aerviced o
iFe masses, this is an iscredibee, aMordabie oo-
prortunity ywou do it want to miss!

EVENT FOCUS

The Bxpo has five main
areas of focus:
- Business Empowerment
- Business Financing
- Bocial Metworking
- Business Development
& Markating Sorvices
- Bklllz Training
& Development

Smrall Business Vendor Bogisiralion
§J6.0G - Inciudes one fable.

Coarparae Vender Fegistralinn
LZ200.0F meiwdes aone able...
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social media pned media ads and rada an
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For more information, contact:
CCBCC Programs Director
Walerie Warrior
Email: valerie@ccblackchamber.org
Website: www.cchlackchamber.org
CCBCC Voico-Mail # (463} 424-0120

THIS EVENT IS FREE TO THE GENERAL PUBLIC.
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Cirque du Soleil represents the Michael Jackson legacy

By Ruth Ferguson
NDG Editor

Michael Jackson THE IMMOR-
TAL World Tour by Cirque du
Soleil is on stage this weekend
and promises to be a treat for fans
of the legendary pop star and
Cirque du Soleil fans. The show is
a celebration of Jackson’s music
and in fact is more like a concert
experience instead of a traditional
Cirque du Soleil show because it
actually features a live 11 member
band. Also one of the two vocal-
ists performs a duet with Jackson
through creative technology. The
Cirque du Soleil team was pro-
vided with access to the original
recordings of his music library
which made the duet possible.

The collaboration came about
because Jackson was personally
a Cirque du Soleil fan, seeing
several of the shows in California
and even visiting their head office
in Montreal. The idea for working
together was discussed before his
untimely death.

The Jackson estate and Cirque
du Soleil team believe this show
is a way to celebrate his legacy
and create something he would
have wanted to be a part of him-
self.

The show features 35 of Jack-
son’s songs ranging from his be-
ginning with the Jackson 5
throughout his solo career when
he changed the music industry and
pop culture.

To capture so much of the

music, the full songs will not al-
ways be featured, sometimes they
are mashup snippets.

And don’t worry favorites such
as Thriller and Beat It are on the
playlist. But they included other
songs which were personal fa-
vorites of Jackson such as Have

You Seen My Childhood.

The team putting the show to-
gether include not only input from
his family, but designers who
worked with Jackson over the
years and former dancer Jimmy
King. The band performing at
each show includes four musi-

cians that played with Jackson as
well.

Michael Jackson THE IMMOR-
TAL World Tour by Cirque du
Soleil is at the American Airlines
Center July 25 and 26 at 8 p.m.
each night. Tickets are available
through TicketMaster.

Will Lucy unseat Dawn of the Planet
of the Apes this weekend?

Scarlett Johansson's latest ac-
tion flick Lucy is going to face off
against Dawn of the Planet of
Apes this weekend.

Will it unseat Apes at the top of
the box office? Read our review at
NorthDallasGazette.com on Fri-
day!

Access Denied: BET
Awards not positive
for Black press

By Brandon Brooks
and Jennifer Bihm
Special to the NNPA from
the Los Angeles Sentinel

there,” said Valerie Goodloe, who
has done large scale photo shoots
here for more than 12 years.

A group of veteran photojour-
nalists and media professionals in
Los Angeles have joined their col-
leagues across the nation in out-

See BET Page 11

“At a black event [like the BET
Awards] there is no reason that a
black photographer shouldn’t be

Photo: Robert Torrence / NNPA

Tickets Start at $15!
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JULY 30 - AUG. 10 AUG. 13 - 17

AMERICAN AIRLINES CENTER ‘ FT. WORTH CONVENTION CENTER

Buy Tickets: Ticketmaster.com = 800-745-3000 = Venue Box Office
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BET, continued from Page 10

rage, at the recent rejection
of legendary photographer
Bill Jones at this year’s
BET Awards. The incident,
they said, was the most
egregious so far in a long
line of insults to the Black
media at this and other red
carpet events, organized by
White public relations firms
like Slate PR and giant
photo outlets like Getty Im-
ages. They, along with
Jones suffered through has-
sle and runaround, not only
at this year’s event but hun-
dreds of events in years’
past.

“Enough is enough,” said
Robert Torrence, who has
been a photographer in Los
Angeles for forty years.
“Here Bill Jones is, 83 years
old, everybody respects him
not as a black photographer
but just as a premiere pho-
tographer period. All the
celebrities know and love
him. To me, [Bill being re-
jected] was like the straw
that broke the camel’s
back.”

Now, they are speaking
out, they said, hoping to un-
cover insidious practices,
that include putting Black
media professionals in bad
locations on the red carpets
and in the shows, continu-
ously and unnecessarily
checking access passes or
flat out denying credentials
to black media while giving
white media all access.

“On behalf of the Na-
tional Newspapers Publish-
ers Association, the unfor-
tunate denial of basic pro-
fessional respect to an
iconic photographer who is
not only well known but
well respected in the
African American commu-
nity... BET should be
awarding people like Bill
Jones. And if BET is going
to [hire contractors] they
should be African American
so this can’t happen again.”
said Ben Chavis, NNPA
president.

“At a black event [like
the BET Awards] there is no
reason that a black photog-
rapher shouldn’t be there,”
said Valerie Goodloe, who

has done large scale photo
shoots here for more than
12 years.

“But, a lot of the photog-
raphers who usually grace
that red carpet, who shoot
for smaller black publica-
tions were not allowed to
shoot...”

What happens in Good-
loe’s and the others’ opin-
ions, is that “big fish” photo
services like Getty and Wire
Image intend to monopolize
the Black photography pool
in Los Angeles and across
the country.

“For example, you go to
red carpet, and the first they
want to know is if you’re
from wire or if you’re on a
different wire service or, if
you have the ability to put
something on the wire,”
Goodloe explained.

“Nine out of ten black
photographers shoot for
small black publications.
They shoot for maybe their
own websites and stuff like
that. Sometimes they don’t
have access to a wire serv-
ice.

“But the reality of a wire
service is that, nine out of
ten times the pictures don’t
go up on the front pages of
the wire service anyway.
So, these people, these
black folks say, ‘ooh they’re
going to put us up on the
wire..., if they are not Chris
Brown, Beyonce or Ri-
hanna or somebody, they
are not going to put you up
because nine out of ten
times, they don’t know who
these artists are and they
won’t even pick up their
camera and shoot them.

“The insulting thing is
that they have all these
white wire services that
aren’t taking the pictures,
that aren’t posting them, but
black people think that if
they are on the wire services
it will get them credibil-
ity...”

Finaimage photo agency
founder Malcolm Ali had
been denied award creden-
tials via email but had
hoped to be able to assist
Jones with his red carpet
gig. He was with Jones

when the 83-year-old who
had been shooting large
events like the Grammys
and Oscars for years, was
denied his BET credentials.
“In my opinion, for them
to deny Bill Jones, it’s an
organized conspiracy to
slowly eliminate all Black
media photographers from
these events and the con-
spiracy is coming through
Getty Images,” Ali said.
“In the big events (Gram-
mys, Oscars, etc.) most of
the time we’re pushed out
period and most of the
black events, (NAACP
Image, BET Awards) we’re
pushed around, like they
don’t want us there,” Tor-
rence said, adding that al-
though he was credentialed
he and other Black media
photographers were rele-
gated to a “pile” at the end
of the red carpet.
Meanwhile, Lynn Allen
Jeter, president of PR firm
Lynn Allen Jeter and Asso-
ciates said BET should be
embarrassed for denying

Greater Irving-Las Coli-

e emee €Y lrving, Pick Us Up!

5201 N. O'Connor Blvd.,
Ste. 100

Iglesia Santa
Marie de Guadolupe
2601 S. MacArthur

The Chateau on
Wildbriar Lake
1515 Hard Rock Rd

Jones and the other outra-
geous stunts they pulled on
June 29.

“As far as the Bill Jones
rejection as well as veteran
Tanya Hart’s rejection...
Tanya Hart covers the Os-
cars and the Grammys...
and for BET to reject either
one of these veterans is re-
ally unacceptable,” she told
the Sentinel in a recent in-
terview.

Jeter felt that Slate PR,
hired to replace BET’s orig-
inal corporate communica-
tions group who made room
at past events for both gi-
ants like Getty and small
media outlets alike, orches-
trated the set up so that
black media were underrep-
resented. When she got
there, she, like Torrence, Ali
and Goodloe was bounced
around from one location to
another, trying to get passes
for clients like actresses
Lisa Raye and Margaret
Avery, who currently star in
“Single Ladies”, a show
currently airing on BET.

>

“My client Margaret
Avery who plays the mother
of Gabrielle Union on the
show was so mishandled
and so mistreated by BET’s
crew and staff that a woman
who is a very peaceful lady
started cursing...”

“For many years the
Black Photographers have
been the backbone of the
Black Press,” said Sentinel
Publisher Danny J. Bake-
well Sr.

“ 1 find it totally unac-
ceptable that any organiza-
tion which would under-
mine their value or deny
credible professionals ac-
cess, particularly an event
where the subjects are pre-
dominantly Black is not
going to be tolerated.”

For his part, Jones called
the incident “unfortunate.”

“I was hurt,” he told the
Sentinel.

As of press time BET had
not responded to the Sen-
tinel’s attempts to reach
them.

You can find a copy of the North Dallas Gazette at any
one of these fine businesses and organizations. Be
sure to pick up a copy every week to stay on top of the
issues important to the Irving area in particular and the
DFW African American community as a whole.

Poll: 63 percent
of Americans
believe blacks
are responsible
for their own
conditions

The Root/New Amer-
ica Media -- According
to a poll conducted by
the Pew Research Cen-
ter, 63 percent of Ameri-
cans believe blacks are
responsible for their own
inability to succeed.

Overall, Americans'
views varied greatly de-
pending on their political
leanings, the study
found. More than 80 per-
cent of those who identi-
fied as "steadfast conser-
vatives" believed that
blacks are responsible
for their current station
in life, while more than
80 percent of those who
identified as "solid liber-
als believed that racial
discrimination plays a
role in holding blacks
back.

Evergreen Baptist
Church
3329 W. Country Club
Drive
Po' Boys Restaurant
4070 N. Beltline Rd. Ste.
100

Girl Friends Africa
4070 N. Beltline Rd. Ste.
134

VW Barbership

Bombay Sizzlers
397 East Las Colinas
Blvd, Ste. 180

Le Peep
4835 N. O'Connor Blvd.

Mattito's Tex Mex
1001 MacArthur Park
Drive

Taqueria El Tacazo
1150 W. Pioneer Drive

Capistrano's Café &
Catering
4650 W. Airport Frwy

Empress of China
2648 N. Beltline Rd.

The Spirit Grille
4030 N. MacArthur Blvd
#112

El Rancho Restaurant
1210 E. Irving Bivd

504 Salon
3414 W. Rochelle

Irving YMCA
220 W. Irving Blvd

Mitchell's Barbershop
4020 N. Beltline Rd

Roy's Pawn Shop
635 E. Irving Blvd

Evergreen Missionary
Baptist Church "The
Green"

3329 Country Club West

Irving Islamic Center
Valley Ranch - Valley
Ranch Masjid
9940 Valley Ranch Pkwy
W.

Irving Salvation Army
1140 E. Irving Bivd

Antioch Christian
Church
2043 W. Walnut Hill Ln

Lee Park Recreation
Center
300 Pamela Drive

Lively Pointe Youth
Center
909 N. O'Connor Rd

Mustang Park
Recreation Center
2223 Kinwest Pkwy

Northwest Park
Recreation Center
2800 Cheyenne St.

Senter Park
Recreation Center
907 S. Senter Rd

Austin Recreation Cen-
ter
825 E. Union Bower Rd.

Houston Recreation
Center
3033 Country Club Rd.

Cimarron Park
Recreation Center
201 Red River Trail

Georgia Farrow
Recreation Center
530 Davis Street

Heritage Senior Center
200 Jefferson Street

iRealy Office Building
320 Decker Drive

Irving Hispanic
Chamber of Commerce
135 S. Jefferson

Irving City Hall
825 W. Irving Blvd

Irving Public Library
801 W. Irving Blvd

Shady Grove CME
Church
3537 E. Gilbert Road

Emmanuel Baptist
Missionary Church
511 Gilbert Road

Ben Washington
Baptist Church
3901 Frisco Ave

Shepherd Church
615 W. Davis

West Irving C.0.G.I.C.
4011 Conflans Road

Bible Way Baptist
Church
4215 N. Greenview Dr.

Strictly Business
4159 W. Northgate

Washateria
3712 Cheyenne Street
New Life Ministries
3706 Cheyenne Street

Elisha Mane Attractions

3704 Cheyenne Street

Bear Creek Community

Church
2700 Finley Rd.

4070 N. Beltline Rd. Ste.
143

Northlake College
2000 College Blivd Bidg.
A

Antioch Christian
Church
2041 West Walnut Hill

Kasbah Grill
2851 Esters Rd

Fresh Food Store
4020 W. Northgate Drive

Lee's Catfish
1911 Esters Road

Danal's Mexican
Restaurant
508 N. O'Connor Rd

Fred's Pit Barbecue
808 E. Irving Blvd

Gary's Barbershop
2117 Story Rd.

African Village Restau-
rant
3000 N. Beltline Rd

New Look Barbershop
3317 Finley Rd.

Irving Arts Center
3333 N. MacArthur #200
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Obamacare reportedly saved patients $9 billion in premiums

Health and Human Serv-
ices Secretary Sylvia M.
Burwell announced this
week that consumers have
saved a total of $9 billion on
their health insurance pre-
miums since 2011 because
of the Affordable Care Act.

Created through the law,
the 80/20 rule, also known
as the Medical Loss Ratio
(MLR) rule, requires insur-
ers to spend at least 80 per-
cent of premium dollars on
patient care and quality im-
provement activities.

“We are pleased that the
Affordable Care Act contin-
ues to provide Americans
better value for their pre-
mium dollars,” said Secre-
tary Burwell.

An HHS report released
today shows that last year
alone, consumers nation-
wide saved $3.8 billion up
front on their premiums as
insurance companies oper-
ated more efficiently. Addi-
tionally, consumers nation-
wide will save $330 million
in refunds, with 6.8 million
consumers due to receive an
average refund benefit of
$80 per family. This stan-
dard and other Affordable
Care Act standards con-
tributed to consumers sav-
ing approximately $4.1 bil-
lion on premiums in 2013,

for a total of $9 billion in
savings since the MLR pro-
gram’s inception.

The report shows that
since the rule took effect,
more insurers year over
year are meeting the 80/20
standard by spending more
of the premium dollars they
collect on patient care and
quality, and not red tape and
bonuses.

If an insurer did not
spend enough premium dol-
lars on patient care and
quality improvement, they
must pay refunds to con-
sumers in one of the follow-
ing ways:

 a refund check in the
mail;

* a lump-sum reimburse-
ment to the same account
that was used to pay the pre-
mium;

* a reduction in their fu-
ture premiums; or

« if the consumer bought
insurance through their em-
ployer, their employer must
provide one of the above
options, or apply the refund
in another manner that ben-
efits its employees, such as
more generous benefits.

The 80/20 rule, along
with other standards such as
the required review of pro-
posed premium increases, is
one of many reforms cre-

ated under the health law
helping to slow premium
growth and moderate pre-
mium rates. Combined with

the savings consumers are
receiving from tax credits
on the Marketplace and the
new market reforms, in-

cluding the prohibition of
pre-existing condition ex-
clusions and charging
women more for insurance

than men, the 80/20 rule
helps ensure every Ameri-
can has access to quality, af-
fordable health insurance.

fire.com.

GARLAND FIRE
DEPARTMENT

Are you looking for a job or a career?

The Garland Fire Department is seeking
men and women interested in a career as a
firefighter/paramedic. You must be between
the ages of 18 and 36 with a high school
diploma or GED. Starting salary is $47,100.
Benefits include medical insurance, paid
vacations and retirement after 20 years. Ap-
plications accepted online at www.garland-

Application period begins:
August 4th and
ends August 15th at 5:00 p.m.
A CAREER FOR LIFE

CASHTODAY!!!

Fair Price Offer For Oil and/or Gas Royalty
Small “WET" Revenue Inleres]

No Matter How Small

Fax Information To:

972'5?‘%'9053

972-432-5219

(Leave Message)

il
inquiriesigog@gmail.com

Autos Wanted
TOP CASH FOR CARS,
Any Car/Truck, Running or
Not. Call for INSTANT offer:
1-800-454-6951

Place in Health & Fitness
VIAGRA 100mg, Cialis
20mg. 40 pills +4 FREE
Only $99.00! Call Now 1-
888-797-9024

VIAGRA 100MG and
CIALIS 20mg! 50 Pills
$99.00 FREE Shipping!

Reader Advisory: the National Trade Association we belong to has purchased the following classifieds. Determining the value of their service or product is advised by this publication. In order to avoid misunderstandings, some ad-
vertisers do not offer employment but rather supply the readers with manuals, directories and other materials designed to help their clients establish mail order selling and other businesses at home. Under NO circumstance should you
send any money in advance or give the client your checking, license ID, or credit card numbers. Also beware of ads that claim to guarantee loans regardless of credit and note that if a credit repair company does business only over the

GCADNET/NORTH DALLAS GAZETTE

National and Local Classified Advertising Network

To advertise call 972-509-9049 Email (ad for quote) opportunity@northdallasgazette.com

100% guaranteed. CALL
NOW! 1-866-312-6061

Miscellaneous
CASH FOR CARS, Any
Make or Model! Free Tow-
ing. Sell it TODAY. Instant
offer: 1-800-864-5784

CANADA DRUG CENTER.
Safe and affordable med-
ications. Save up to 90%
on your medication needs.
Call 1-800-734-5139
($25.00 off your first pre-

scription and free shipping.)

IOLD GUITARS WANTED!!
Gibson,Martin,Fender,Gret
sch. 1930-1980. Top Dollar
paid!! Call Toll Free 1-866-
433-8277

AIRLINE CAREERS begin
here - Get trained as FAA
certified Aviation Techni-
cian. Financial aid for qual-
ified students. Housing and
Job placement assistance.
Call Aviation Institute of

Maintenance 866-453-

6204

DISH TV Retailer. Starting
at $19.99/month (for 12
mos.) & High Speed Inter-
net starting at
$14.95/month (where avail-
able.) SAVE! Ask About

SAME DAY Installation!
CALL Now! 1-800-615-
4064

Make a Connection. Real
People, Flirty Chat. Meet

phone it is illegal to request any money before delivering its service. All funds are based in US dollars. 800 numbers may or may not reach Canada.

singles right now! Call
LiveLinks. Try it FREE. Call
NOW: 1-888-909-9905
18+.

Wanted to Buy
Wants to purchase miner-
als and other oil and gas in-
terests. Send details to P.O.
Box 13557 Denver, Co.
80201

CASH PAID- up to $25/Box
for unexpired, sealed DIA-
BETIC TEST STRIPS. 1-

DAYPAYMENT.1-800-371-
1136

ADVERTISE to 10 Million
Homes across the USA!
Place your ad in over 140
community newspapers,
with circulation totaling over
10 million homes. Contact
Independent Free Papers
of America IFPA at danielle-
burnett-ifpa@live.com or
visit our website cadne-
tads.com for more informa-
tion.
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Contact 972-509-9049 for Career Opportunity Advertising

WARD ROBE, continued from Page 7

ders relaxed, and extend
the tape from the outer edge
of one shoulder to the outer
edge of the other.

To measure your waist,
bend forward and note
where your body creases —
that’s where to measure.

For bust, wear a top with-
out a bra, which often alters
measurements. Wrap the

tape across your back and
under your shoulder blades
and arms — and around the
fullest part of your breasts.

Own your plus-size, pe-
tite or tall body. You’ve
probably heard the state-
ment, “Real women have
curves.” Yes, they do, but
there are also real women
with smaller busts; long and

lean women, and some built
like the ancient fertility
goddess statues. All of us
are “real.”

One tip for plus-sized
women: highlight your as-
sets — shapely legs and
well-toned arms are meant
to be flaunted. Petite
women: Opt for pieces that
come in naturally shorter
lengths, such as cigarette
pants, knee-length or higher

skirts and three-quarter and
shorter sleeve tops and
jackets. Showing more skin
will make your limbs look
longer. Tall women: Wear
high heels if you want to —
just because you’re taller
doesn’t mean they’re off
limits.

Ashley Martini is the au-
thor of the new book on
style, “Styletini,” (www.ash-
leymartini.com).

L
>

VICTO RY, continued from Page 11

diction the equal protection
of the laws.”

As the University of
Texas noted, the holistic re-
view was created to give
students an individualized
review during the admis-
sions process.

“Close scrutiny of the
data in this record confirms
that holistic review — what
little remains after over
80% of the class is admitted
on class rank alone — does
not , as claimed, function as
an open gate to boost mi-
nority headcount for a racial
quota. Far from it,” the ap-
peals court stated. “The in-
creasingly fierce competi-
tion for the decreasing num-
ber of seats available for
Texas students outside the
top ten percent results in
minority students being
under-represented — and
white students being over
represented — in holistic re-
view admissions relative to
the program’s impact on
each incoming class.”

For example, the court
noted, “Of the incoming
class of 2008, the year
Fisher applied for admis-
sion, holistic review con-
tributed 19% of the class of
Texas students as a whole —
but only 12% of the His-
panic students and 16% of
the black students, while
contributing 24% of the
white students.”

In 2003, the Supreme
Court, in Grutter v. Bol-
linger, upheld the constitu-
tionality of affirmative ac-
tion in a case involving the
University of Michigan
Law School. The court’s 5-
4 majority accepted the as-
sertion that diversity is es-
sential to the educational

mission of universities, but
required a standard of
“strict scrutiny” be applied,
requiring that remedies be
narrowly tailored to achieve
the goal of a diverse student
body.

The University of Texas,
following a long, docu-
mented history of racial an-
imus, complied with that
narrow Supreme Court
standard and the Fifth Cir-
cuit originally sanctioned
those efforts. The decision
was appealed and the
Supreme Court sent the

case back to the appeals
court.

Now, for the second time
since 2011, the 5th Circuit
judges have stated unequiv-
ocally that UT is operating
a lawful affirmative action
program.

That was evident to Ruth
Bader Ginsburg, the lone
dissenter in the 7-1 decision
to send the Texas cases back
to the 5th Circuit . She said,
“...Like so many educa-
tional institutions across the
Nation, the University has
taken care to follow the
model approved by the
Court in  Grutter .

Bollinger.”

But this conservative-
dominated Supreme Court
will probably visit this case
yet again, trying to find a
way to chip away at one of
its own rulings.

George E. Curry, former
editor-in-chief” of Emerge

magazine, is editor-in-chief

of the National Newspaper
Publishers Association
News Service (NNPA.) He is
a keynote speaker, modera-
tor, and media coach. Curry
can be reached through his
Web site, www.george-
curry.com.

GARLAND

Attention Suppliers of Goods,
Services and Construction

Review Competitive Opportunities at
www.bidsync.com

www.garlandpurchasing.com
972-205-2415

P
IRVING

TE XK A'S

oo YOU WANT AN EXCITING
AND REWARDING CAREER?

PuURsSUE & CAREEYR A% &
PoLicE DFFICER OR FIREFIGHTER

Competitive wages
Array of benefits
Education Incentive pay
s ., .and more

SIGH UF TOD TREF
THECITY QF R RG'S MERT
CHIL SEEVICE EYNTHARNUCL EXaM,
CALL {ETE} 71 208 TO REGISTER.

e Gt ar frving does oot giscrimunode on the bass 6f
soce sex, et o, o oiswhaldty
W EMEEETTEa L CE pranision of aeTses,
warw, cyofiraing, ovg

B SEEKING

The Asgas eeddy'mix tmarm = hirng deivons sl millgle locilioos
fun fi it s ot B el Bkl R siminokili venehl,

A BEDL

= Compettive houry rates
*  Wealdy safu lond-bonis.

AP ertornans bevs
*  Engolwnt beomfits, including 401k
= Mustbe ol ledst 35 vaprs af age.

= Fulltame poaibans

Tk yosars Corbersic e diieling aagutanes phitaimse

b

ARGOS

An Energetic, Telephone Sales
Associates For Classified and
Small Business Accounts.

$10.00 to $12.00 per hour

Must have: Experienced,
Sales Skills, Good People Skills,
The Ability to Close.
Part-time
(approx. 20 hrs per week).

Hourly pay + commission + bonuses

Call: 972-432-5219
(Ask for Sales Manager)
Fax: 972-508-9058

Email: inquiries1909@gmail.com

For the 411 in the community, go to www.northdallasgazette.com
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AVENUE F
CHURCH OF
CHRIST IN PLANO

Mondays — Fridays
Call 972-423-8833 for AF-
FECT, Inc. or email:
AFFECTxInc@aol.com
for counseling services,
resources and assistance for
job readiness and training
programs for individuals.

July 27, 9:30 a.m.
You’re invited to join us in
our Sunday Fellowship
Services as we worship and
praise God for His bless-
ings.

July 30
Join us in our Wednesday
Morning Bible Class at
10:30 a.m. and/or our
Evening Bible Class at 7
p.m.

Brother Ramon Hodridge,
Minister of Education

1026 Avenue F

Plano, TX 75074
972-423-8833
www.avefchurchofchrist.org

BETHEL BIBLE
FELLOWSHIP

July 27, 9:45 a.m.
You’re invited to worship
with us as we praise God
for His blessings. Our mis-
sion is to empower individ-
uvals to live like Jesus
Christ, our Lord and Savior.

Dr. Terrance Woodson,
Senior Pastor

1944 E. Hebron Parkway
Carrollton, TX 75007
972-492-4300
www.bethelbiblefellow-
ship.org

CHRIST COMMUNITY
CHURCH
IN RICHARDSON

July 27, 8:45 or 11 a.m.
Join us in our Morning
Service as we worship,
honor and praise God for
His blessings to us.

July 30, 7 p.m.
You’re invited to our
Wednesday Night Bible
Study to learn more about
the Word of God.

Dr. Terrence Autry,
Senior Pastor
972-991-0200
www.followpeace.org

DAYSTAR
DELIVERANCE
MINISTRIES

For those in need visit
Helen’s House on Fridays at
9:30 a.m. (exceptions are
bad weather and holidays)
to receive, to give, to com-
fort and to fellowship. Call
972-480-0200 for details.

Pastor Minnie
Hawthorne-Ewing

635 W. Campbell Road
Suite 201

Richardson, TX 75080
972-480-0200

FELLOWSHIP
CHRISTIAN
CENTER CHURCH IN
ALLEN
“The Ship”

Monday — Friday
9 a.m.-1 p.m.
TheShip3C’s Prayer Lines
for those that are in need are
972-649-0566 and 972-649-
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0567 or they may be sub-
mitted via email to: prayer-
line@theship3c.org

July 27
Join us for Sunday Worship
Services at 9:30 a.m. at
1550 Edelweiss Drive in
Allen and bring someone

with you, You will be
blessed.

July 30
You are invited to our

Wednesday’s 12 Noon-Day
Live Prayer and Bible
Study and/or our Wednes-
day Night Live Prayer and
Bible Study at 7 p.m. to
learn more about God’s
Word at Joycie Turner Fel-
lowship Hall at our 200 W.
Belmont Drive location.

Dr. W. L. Stafford, Sr.,
Ed.D.

Senior Pastor

1550 Edelweiss Drive

In Allen for Sunday
Morning Worship.
Admin. Building Address
Is 200 W. Belmont Drive
Allen, TX 75013
972-359-9956
www.theship3c.org

BIBLE WAY
COMMUNITY
BAPTIST CHURCH

July 27, 7:35 a.m.
Join us this Sunday for our
praise and worship services;

and receive a blessing from
God.

July 30, 7 p.m.
You’re invited to our
Wednesday Bible Study to
learn more about God’s
word and how it can lead
and guide you.

Dr. Timothy Wilbert, Pastor
4215 North Greenview
Drive

Irving, TX 75062
972-257-3766
www.biblewayirving.org

MT. OLIVE CHURCH
OF PLANO (MOCOP)

July 27
Join us in our Sunday
School at 8:30 a.m. and to
stay for our Sunday prayer
at 9:30 a.m. and our Wor-
ship Service at 10 a.m.

August 22-24
You’re invited and wel-
comed to our 10th Annual
Women’s Conference.
Theme: “Some-body Ought
to Say Something.”
Proverbs 14:1

Pastor Sam Fenceroy
Senior Pastor

300 Chisholm Place
Plano, TX 75075
972-633-5511

RHEMA LIFE
CHURCH
IN PLANO

July 27,10 a.m.
Join us for our Praise and
Worship Service. Come
and bring someone with
you.

Rev. James W. Thomas,
Pastor/Founder

3801 K Avenue

Plano, TX 75074
469-467-7575

SHILOH MBC
IN PLANO

July 27, 8 a.m.
Join us this Sunday for

KEDRA A. WILLIAMS

Frpancial Ststoments
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Tax Preparation

469-449-9833

wrwrw kadrawilliams. corm

Morning Services as we
worship God for His bless-
ings. Also, we will have a
blood pressure screening
for members and visitors at
9:45 a.m.

July 30, 7 p.m.
You’re invited to our
Wednesday’s Bible Study to
learn more about God’s
Word.

Dr. Isaiah Joshua, Jr.
Senior Pastor

920 E. 14th Street
Plano, TX 75074
972-423-6695
www.smbcplano.org

THE INSPIRING BODY
OF CHRIST CHURCH

July 27,

7:30 and 11:30 a.m.
You’re invited to join us as
we worship, honor and
magnify God’s Holy name.

July 28, 7 p.m.
Join us in Monday School
as we learn what God has to
say to us.
Pastor Rickie Rush
7701 S Westmoreland Road
Dallas, TX 75237
972-372-4262
www.Ibocchurch.org

WORD OF LIFE
CHURCH OF
GOD IN CHRIST

Mondays - Fridays
Early Prayer, S a.m.
Join us in prayer early in the
morning at 5 a.m. on Mon-
days — Thursdays at 1-661-
673-8600, Code # 142219
and please put your phone
on mute. God will meet
you and prayer does change
people, things and situa-

tions.

July 27, 10 a.m.
You’re invited to Sunday
School with Elder/Superin-
tendent Greg Mason; adult
class teacher, Sis. Vicki
Mason; and children class
teacher and Director of our
children’s choir, Evangelist
Elizabeth McAfee.

Dr. Gregory E. Voss,
Senior Pastor

“The Happiest Pastor

In the World”

2765 Trinity Mills Road
Building 300
Carrollton, TX 75006
214-514-9147

MT. OLIVE CHURCH OF PLANO

A0 Chesnalm Pl

Flana, T To0Fs  9rd-633-501

Answers you need, Hope for today

is waiting for you...
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Christians that please the Lord

Send email to: salesmanager
@northdallasgazette.com to
sign up for Sister Tarpley's
weekly electronic newsletter.

"Prepare it with oil on a
griddle; bring it well-mixed
and present the grain offer-
ing broken in pieces as an
aroma pleasing to the
Lord." Leviticus 6:21

There is a requirement to
be blessed at a deeper spiri-
tual level by God. Christ re-
quires it of each of His ser-
vants. He required it of Paul
when He struck him down
on the Damascus Road.

He required it of Joseph
when he was left in the pit
and then sold into slavery.
He required it of Jacob
when he left his homeland
penniless and needy. He re-
quired it of most every
major leader that He used
significantly - brokenness.

Brokenness cannot be
achieved on your own. It is
something God does Him-
self. We cannot determine
that we are going to be bro-
ken, but we can refuse to
become broken.

When God begins this
deeper work in our lives, we
can kick and scream and re-

fuse the process. We can
manipulate and strive to
stay on top, but this only de-
lays His work.

Pride and mammon are
ruling strongholds of the
workplace. Brokenness is
considered a weak position
in the workplace. However,
God says until we are bro-
ken we cannot be an aroma
pleasing to the Lord.

God wants you to be an
aroma in the workplace and
in your neighborhood. In
order for this to happen, you
and I must be a broken ves-
sel in His hand. Pray that
God would allow you to be-
come a pleasing aroma to
Him no matter the cost.

Therefore, the goal of the
Christian life is death, not
success. A popular teaching
says that if we follow God,
we will prosper materially.
God may, in fact, bless His
people materially, but few
can make this claim among
third-world countries.

Wealth must never be the
goal of a person's life, only
a by-product. "I tell you the
truth, unless a kernel of
wheat falls to the ground
and dies, it remains only a
single seed. But if it dies, it
produces many seeds." -
John 12:24

It has been told that a
missionary to a Middle-

Bible Way Community Baptist Church
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Avenue F Church of Christ

1026 Avenue F « Plano, TX 75074
972-423-8833
www.avefchurchofchrist.org

Early Sunday Morning ...........coeeeueeee 8:00 am
Sunday Bible Class.......... ..9:45am

Sunday Morning Worship .10:45 am
Evening Worship.................. ..3:00 pm
Wednesday Bible Class..........umne 7:00 pm

Ramon Hoadriage, Minister

Radlio Program @ 730 am on
KHVN 970 AM Sunaay Mornings

Eastern country has shared
a motto among their min-
istry team: "God does not
require success, but radical,
immediate obedience."

Jesus' obedience gained
Him the cross. It did not
gain Him popularity among
the heathen, the religious or
financial success, or a life
of pleasure.

His obedience resulted in
His death on the cross. This
is the same goal Christ has
for each of us--death of our
old nature so that He might
live through us.

That may not sell well
among outcome-based
Christian workplace believ-
ers, but it will result in an
eternal reward that far ex-

Sister Tarpley with niece, Sonya Demus Patrick and her mother,
Eleana Demus, at Sonya's graduation from the University of
Phoenix, Dallas Campus, on Sunday, 07-20-2014 at the Ameri-
can Airlines Center, with a Bachelor in Criminal Justice Admin-
istration/Human Services.
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ceeds any earthly reward.
"Behold, I am coming soon!
My reward is with Me, and
I will give to everyone ac-
cording to what he has
done." Revelation 22:12.

The Christian life is a
paradox--the first will be
last, death in return for life,
and we are encouraged to
offer praise to God to over-
come a spirit of heaviness.
It requires faith in a God
who operates from a differ-
ent set of values that are
sometimes  difficult to
measure from human stan-
dards. Let death work in
you a life that only God can
raise up.

Today is a great day to
thank our Lord and Savior.
Thank Him for this day.
Thank Him that you are
able to see, to hear, to
speak, to move about. You
are blessed because a for-
giving and understanding
God has done so much for
all of us.

We, as Christians have
witnessed His hand of
blessing, His miraculous
power in the lives of those
we love, and He just keep
on blessing us.

There may be times when
you find it hard to manage
your time well.  There
seems to be so much to do.
Ask God to help you to pri-
oritize your daily activities
to align with His will, His
plan, His purpose, to do
what is most important.

As well as the little mun-
dane tasks that must be
done. As Him to help you
to know when to say "no" to
projects and requests that
come along that would
overwhelm you or take
away from what He want
you to do.

Ask God to help you to
always love and care for
those lives that He has en-
trusted to your care and cir-
cle of influence.

Stileh Missienary Baptist Church

SHILOH

Al Lomeshaa p dhonsin s o ik

2013 Theme:

SMBC: A church Focused on

Excellence while Teaching

Joiak Joskua, Ju. the Word, Preaching the
Sastor Gospel, Reaching the World
Worship Times: 8 and 11 a.m.
Sunday School: 9:45 a.m.
Mid-week: Wednesday at 7:00 p.m.
Youth Church: Every 3rd, 4th,
and 5th Sunday at 10:45 a.m.
AWANA: Wednesday at 6:30 p.m.
Contact Information: 972-423-6695
www.smbcplano.org

For the 411 in the community, go to www.northdallasgazette.com
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NDG Book Review

www.NorthDallasGazette.com

NDG Book Review: Getting Waisted: A Survival
Guide to Being Fat in a Society That Loves Thin

By Terri Schlichenmeyer

Up and down. Up and
down.

that sounded workable. She
starved herself, then binged;
rewarded and punished her-
self; and almost ruined the

when 1 read it and that’s

good enough for me.
Watch for copious

amounts of (justified) (and

charming) name-dropping
when you read this book —
and if you’re a mirror-
avoiding, diet-trying wo-

man who hates her thighs-
arms-stomach-chin,  you
should. For you, “Getting
Waisted” is one to pick up.

When your children were
infants, you did it for them
all night. You do it now
with the remote, clicking
through when you’re look-
ing for something good on
TV. You’re up and down
while cleaning, working,
exercising, and weighing
yourself — and on that note,
if the latest diet doesn’t
work, maybe the next one
will.

Or, maybe, as you’ll see
in the new book “Getting
Waisted” by Monica Parker,
it’s time to break this yo-yo
string.

Born in Glasgow , Scot-
land , Monica Parker was
six-and-a-half pounds at
birth but an hour later, “I
weighted sixty-two pounds.”
That’s a slight exaggeration,
she admits, but the point is
that, for as far back as she
remembers, Parker was
overweight.

Her mother, whom Parker
calls Queen Elizabeth (re-
semblance in attitude only),
was a Viennese refugee
from Hitler’s regime who’d
been forced to leave her two
eldest children behind dur-
ing the war. The family was
reunited when Parker was a
small child, but the damage
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had already been done: she
grew up lonely, picked-on,
self-conscious, and believ-
ing that her mother barely
noticed her. Subconsciously
thinking that being larger
would mean being seen,
Parker ate.

She was chubby when the
family — which now in-
cluded Parker’s estranged
father — immigrated to
Toronto . She was chunky
as a teen when she learned
that her size gave her
“power” - but not enough to
keep her from being raped.
She tried to flirt, tried to
date, hoped to find a
boyfriend, and ended up
being little more than a
sidekick to her two svelte
roommates as a young
adult.

Men didn’t like Parker’s
body. She didn’t like it, ei-
ther.

Parker tried every diet

relationship she always
wanted. And then, in one of
those only-in-Hollywood
moments, Hollywood cal-
led and Parker was offered
a job she dreamed of. It
meant moving to Beverly
Hills, though, an atmos-
phere that didn’t exactly
nurture Parker’s body
image...

“Getting Waisted” is a
nice surprise. It’s funny in
the right places, sad where
sad belongs, and supportive
in a Sisterhood kind of way.
However, there’s a big
but...

In this memoir, author
Monica Parker takes us
through her personal ups
and downs — a lot. Remi-
niscent of yo-yo dieting, we
read about highs and lows
that happen repeatedly, de-
tails that start to seem like
more of the same. I didn’t
mind that at first — or fourth,
or fifth — but I quickly lost
my appetite for it. It just
made the book feel padded.

But then — literally on the
penultimate page — we get
the nugget we’ve waited
for, the raison d’étre, the
thing every woman needs to
know. I wish it had come
sooner, but angels sang

C HALLE N G E 7 continued from Page 8

L
>

women do not realized is that there are
things that she has within her own power to
change her final outcome and I take her to
the place she didn’t know she had. No
woman has to accept those statistics; there
is so much more that awaits her that will
change her outcome if she will be coura-
geous.”

The 30 Day Challenge includes five ses-
sions that women must complete before be-
ginning the 30 day calendar and are en-
courage not to cheat themselves by looking
ahead. The teaching sessions positions and
frees the heart, mind and body for spiritual
intimacy and natural love. Then the 30 day
calendar will lead each participant on her

own individual love journey; a recipe for a
relationship that endures. The series pro-
vides emotional renewal and helps
strengthen women in ways not previously
offered by other forms of entertainment or
ministry.

“It simply works,” stated Marybeth a 30
Day Challenge user.

Although King cites there is no panacea
for the “marriage crisis problem,” the 30
Day Challenge is an interactive system that
individually aids and supports women with
the removal of emotional baggage and fears
that too often block the path to well
matched intimacy and love.
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Sister Tarpley enjoys writing for the North
Dallas Gazette and sharing special events and
memorable occasions that positively affect
our lives. We are excited to bring you the
North Dallas Gazette’s Church Happenings,
where we share news and photos from the
community of faith in Dallas.
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